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But first I have some good news and some bad news.

Good news: The exciting news for
bigger and faster moving than the early Microsoft days. In fact Richard Branson sums it up well when 
he says this is the “biggest, richest, and fastest
market that is currently in the process of growing from the hundreds of billions of dollars annually, into 
the multi-trillions, all because of a breakthrough in genetic science relating to aging that 
anyone knows about – a breakthrough by the most respected genetics lab on the planet.

More good news: Anyone reading this book could take advantage of this and not only build an income 
of hundreds of thousands of dollars a month, 
excitement of those “in the know”?

Bad news: There is always bad news, isn’t there? The bad news is that very few people will put in the 
time to achieve this income, even though this can be done in as little as 1 hour a week
nothing to set up. And very few people will actually follow 
building system to achieve that success

I hope you will take this information and use it to achieve your dreams. 

To your success, 

Christine Sutherland & The Lifeworks Group Pty Ltd 

group.com.au 

 

Dedication
I dedicate this short report to determined people of insight and 
intelligence. People who refuse to live their lives
choices based on what the masses do, and who intelligently seek out 
and prosper in unusual arenas. 

These people are rare, not because opportunity is rare, but because 
the mindset of successful people certainly is rare!

So it’s no wonder whatsoever that so few people will ever 
$5,000 a month residual, let alone a $100,000 a month or more

I wonder if you, reading this, are one of those people. We will soon 
see. 

I have some good news and some bad news. 

The exciting news for some people is that now is a time like no other in history. Far, far 
bigger and faster moving than the early Microsoft days. In fact Richard Branson sums it up well when 

biggest, richest, and fastest-growing market the world has ever 

market that is currently in the process of growing from the hundreds of billions of dollars annually, into 
trillions, all because of a breakthrough in genetic science relating to aging that 

akthrough by the most respected genetics lab on the planet.

nyone reading this book could take advantage of this and not only build an income 
of hundreds of thousands of dollars a month, and even a million or more a month
excitement of those “in the know”? 

e is always bad news, isn’t there? The bad news is that very few people will put in the 
time to achieve this income, even though this can be done in as little as 1 hour a week

. And very few people will actually follow the well-honed and proven 2
to achieve that success, even though I’m going to give it away for free.

I hope you will take this information and use it to achieve your dreams.  
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r that so few people will ever make 
100,000 a month or more. 

I wonder if you, reading this, are one of those people. We will soon 

now is a time like no other in history. Far, far 
bigger and faster moving than the early Microsoft days. In fact Richard Branson sums it up well when 

growing market the world has ever seen”. This is a 
market that is currently in the process of growing from the hundreds of billions of dollars annually, into 

trillions, all because of a breakthrough in genetic science relating to aging that still hardly 
akthrough by the most respected genetics lab on the planet. 

nyone reading this book could take advantage of this and not only build an income 
even a million or more a month. Can you imagine the 

e is always bad news, isn’t there? The bad news is that very few people will put in the 
time to achieve this income, even though this can be done in as little as 1 hour a week and costs next to 

honed and proven 2-step business 
, even though I’m going to give it away for free. 
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BABY STEP NO 1 

$5000-a-Month in 6 Months 
 

FORWARD – How Do You Take Baby Step No 1? 

I wanted to get right to the promise made in the title of this report, being that you can establish a 

monthly residual income of $5000 in 6 months or less. Obviously unless you want to spend months 

learning this business when you could be making money from it, this is not something you can easily do 

on your own. 

But what about a different scenario, where I basically make the money for you, and I don’t charge you a 

red cent for that? What about a scenario where in fact I don’t even need to charge you, because I make 

money from helping you? 

Will I do this for everyone? Not on your nelly! No way! I know that 98% of people are not disciplined, 

are not pro-active, are not motivated, and would simply waste my time. I didn’t write this report for 

those people. That’s why I’ve built in some hoops for people to jump through. Those people will fail to 

make the jump, and that will save their time, and mine. 

I am hoping that YOU can put at least 1-5 hours a week aside, week after week, marked out in your 

diary just like a job, where you will do what I ask you to do. I am hoping that you have the discipline 

and the motivation to keep doing this not just for 6 months, but for more like 18 months to 3 years, to 

reach a residual income that is not just “OK”, but is “INCREDIBLE”. 

You can read the rest of this report to understand the business that I am in and why it is such an 

incredible vehicle for unbelievable wealth creation, but right now I just want you to focus on the “baby 

step”, of which there are 2 parts. 

Part 1 of Baby Step 1 

This part should be your primary focus and revolves around a conversation that you may be invited to 

join, or which you may start (I’ll be teaching you how to do that in a very respectful way). At an 
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appropriate time in this conversation you will say “In that case do you keep your eyes open for other 

ways of making money or would you rather just keep doing what you’re doing?”  

Is that an easy thing to do? After all, they’re either going to say “yes” or “no”. If it’s “no” you just 

change the subject to something else. If it’s “yes” you put them in touch with me for a phone or Skype 

chat, and once again I teach you how to introduce me so that your friend actually WANTS to have an 

informal chat with me. 

There’s absolutely no pressure, no manipulation, and no selling. I’ll merely be trying to discover if your 

friend is really the type of person who could do well by joining our team. If they’re not right for us I’ll 

very respectfully and diplomatically point them in another direction. If I feel they’re right I’ll invite 

them to join us if they wish. 

That’s quite literally all there is to it. 

Part 2 of Baby Step 1 

Do you ever have conversations with people where they’re complaining about something? Like their 

stress levels, their health, their pay level, or their lack of quality of life? I hope you’re a supportive 

friend in that case, and a good listener. 

Part 2 requires you to really hear the person out, and then to simply ask “if there were something that 

might help, you’d want to know about it, wouldn’t you?” 

This one is a little more complicated because the way people say “no” to this one often doesn’t sound 

like a “no”. It sounds like this: 

“Well I’m thinking of talking to the doctor” 

“My sister-in-law says I should eat more fibre” 

“I’m thinking of getting some more work hours” 

“I’m thinking of taking up yoga” 

“Things will probably get better one day” 
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All of those things mean “no” but the person is just too polite to say it. 

When people say a straight-out “yes” to this question, or “what have you got?” that’s the only time you 

might say, “well let me get you some information and see what you think”. Then you talk to me and I 

provide the link or the information, and I do the follow up for you to see what they think and answer 

their questions. 

How Fast Can You Make Money? 

Can you imagine yourself talking to just 1 person a day about making money (not pushing, strictly as in 

Part 1 of Baby Step 1)? 

If you could do that every day except Sundays, you’d have asked that question of 6 people a week, 24 

people a month, and 144 people in 6 months. 

If only a lousy 3.5% of those people were the same quality as you, then in 6 months you could have 

created 35 separate “mini-franchises”, each earning you approximately $150 a month, which is a total of 

$5250 residual income on a monthly basis. 

How Do You Get Started? 

1. You fill out the application form at http://www.2-percenters.com. 

2. If we agree to work together, we set up your free account. 

3. You decide what product your network would be most excited about and which you want to gain 

experience with. 

4. We practice Baby Step 1 over the phone together (or by Skype) so that you see for yourself how 

simple, natural, and easy this conversational approach to finding new colleagues actually is. 

5. You execute Baby Step 1, and I do all your follow ups until, with my coaching, you’re ready, 

willing and able to go faster without me. 

6. After this we still remain in close touch as often as necessary, as business partners on a great 

adventure as you continue to learn more about the industry, the products, and the business and 

you yourself become an expert in those areas. 
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What Is the Mindset of “The New Rich”? 

I can tell you this in one sentence. The New Rich do not accept the life strategies foist on them by 

society: work hard at school so you can get good marks and a good job that in fact results in poverty for 

some 98% of people. 

The New Rich are canny enough to see that this old advice plain does not work, and is leaving people 

in a more precarious financial position than ever. 

The New Rich don’t just dream of quitting their jobs, they’re actively pursuing alternatives that give 

them both the time and the money to be able to make any choice they wish about their lives. 

The New Rich are not interested in spending their weeks on an endless treadmill of working for a boss, 

battling traffic, juggling kids and kids’ activities, cooking, cleaning and general home and yard care, 

and even struggling to get enough peaceful sleep to support their own physical and psychological 

health.  

The New Rich are not interesting in creating a life where they don’t even get time for their own leisure 

activities. 

The New Rich are not willing to be separated from their partner or children for endless hours of the 

day. 

And female New Rich are especially unwilling to give up their time when they typically receive so 

much less than a male in a similar role. The New Rich woman is completely over trying to change 

cultural biases and is striking out on her own! 

The New Rich value their communities and they object to whole communities being laid waste because 

instead of being thriving hubs, they are mausoleums during the day, and merely a place where people go 

home to catch an inadequate sleep overnight.  
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The New Rich are not willing to place themselves at the mercy of job insecurity and stress. They are 

aghast that people would subject themselves to disorders like anxiety, depression, anti-social behaviour, 

sleep disorders, overweight/obesity, and sexual dysfunction are at epidemic levels.  

The New Rich are not willing to delay a decent lifestyle for 45 years and deprive themselves and their 

families of the happiness they deserve. Especially when the data shows that this hope for an eventual 

lifestyle is a completely false hope! 

The New Rich love beautiful homes, travel, and fabulous toys and possessions, but they are also 

politically and socially aware, and incredibly altruistic in terms of playing their part in making the world 

a better place. And they have the money to do it. 

But before we go on and examine in detail how they get there, let’s look at exactly why a job will never 

provide a pathway to becoming one of The New Rich. 
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BABY STEP NO 1 

$5000-a-Month in 6 Months 

 

Chapter 1: Why Employment or Small Business Will Never Make You Rich 

Let me skip the rationale or logic behind this and go straight to the data that prove this is true. 

FACT  A) In the USA (I’ll use this because the data holds for a number of Western countries) the 

definition of “wealthy” is an income of over $US60,000. Less than 1% of people aged 65 and over have 

achieved this income (some 7% will never be able to stop working, and over 54% are classed as “dead 

broke”). 

Of that 1% who are deemed to be “wealthy” very few are employees or small business owners. 

FACT B) If you look at any “rich list” for your region (I’m not talking about BRW where what I’m 

saying is even more obvious, but just your local city or state) you will see that there is never, ever, an 

employee or small business owner on that list. 

Now to the Rationale 

It’s very easy to see why people cannot save enough in their lifetimes, to actually ever retire well, or to 

provide any kind of lifestyle, now or in the future. 

Think about it. If you wanted to establish a retirement income equivalent to half the average wage (in 

Australia currently $69,375.20 x 50%, or $667 per week) you’d have to put aside $578 every month for 

45 years to achieve the equivalent of a $35,000 annual income today.  

That’s a whole lot of scrimping, saving, and sacrifice, for a full 45 years, only to end up owning your 

own house if you’re lucky, and then having to make do on an amount that probably wouldn’t even pay 

for basics. 
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No wonder over 86% of retirees are dependent solely on the pension (currently $336 a week) for their 

survival. You see how pointless it is to waste time thinking a job or small business will set you up 

financially? 

So Who Is Wealthy? Who Is On the Rich List? 

Sure there are people in this category who kind of got lucky. They were left money, or they wrote a hit 

song or a best-selling book, or they’re a million-dollar-earning sports person or actor. I’m thinking 

that’s probably not you or you wouldn’t be reading this book! 

The overwhelming majority of people in that category are business owners, but not small business 

owners. That’s why this book is about becoming a big business owner, but without the hassle of HR, 

legals, regulatory, financials, R & D, marketing, or any other of the issues that big business owners 

always have to deal with. 

The New Rich are all about LEVERAGE, not jobwork. 

Although most people WILL NOT DO THIS, in truth pretty much anyone COULD,  because one of the 

most successful big businesses on the planet actually wants to help you to create your own big business, 

by partnering with you and allowing them to take all the burdens, leaving you to do just 2 little things, 

so that the business you generate keeps on coming whether you are working or not. 

Now by LEVERAGE I do not mean saving up enough to give you a residual income, because to 

establish an ongoing income (residual income) of just $1000 per month, you’d need to save up around 

$300,000. How long would it take you to save up $300,000? 

In contrast, if one of my New Rich hasn’t established that in their first 1-3 months in business I’d 

be completely perplexed. 

So will you spend your whole life saving? Or establish independent income RIGHT NOW, and then 

rinse and repeat to any level you choose? 
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BABY STEP NO 1 

$5000-a-Month in 6 Months 

 

Chapter 2:  Dumb Mistakes – The Plain Dumb-ass Choices People Make 

There’s nothing dumb-ass about The New Rich, but the reason more people don’t become The New 

Rich is that most people make the most awful mistakes when they attempt to start a business which they 

hope will provide a lifestyle now, or will provide for them in retirement. Sometimes they think that 

anything is better than having a boss, but they soon find that the business owns them and that they’re 

having to deal with constant stress, frustration, and irritation, especially if they have debtors. 

Many people look at network marketing as a way of gaining the advantages of having your own 

business, without many of the hassles. The biggest problem with this is that almost every single network 

marketing opportunity is destined to failure because the particular business is not viable. The sad 

thing is that a simple process of due diligence would have shown that these businesses have: 

• No or inadequate product or service differentiation – you’re competing with hundreds or 

thousands of similar offers – most nutritional or cosmetic companies are in this group 

• No proof of market – the only people buying are those also trying to make money out it and 

there is zero genuine consumer-driven market 

• Not competitively priced – so far beyond similar-quality items that you are uncompetitive 

• No flow of consumables – you have to keep finding new people to buy, or your income stops 

• No product fulfillment system – you’re the bunny who does the deliveries and handles the cash 

• Inadequate training and support – the “systems” they teach you plain don’t work and the lousy 

income is proof of that 

• Inadequate scientific evidence for claims made – I’ll say more of that below 
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A Word About Lack of Scientific Evidence 

As a clinical researcher this one is one of my pet hates. I’ve seen doctors fooled. I’ve seen scientifically-

trained people completely fooled. 

The sad fact is that the man in the street, and even the educated man in the street, is not educated in the 

assessment of clinical research. Almost every so-called scientific proof out there in the market place is 

based on evidence that is flawed, that is poorly designed, with flawed methodology, flawed 

assumptions, flawed data, and flawed conclusions.  

In almost every case the scientists involved do not have sufficient standing in their field, are not 

associated with a creditable university or laboratory (believe me, if their claims were true the big 

universities would be knocking on their doors!) and their work has certainly not been published in a 

respected peak journal such as “Science” or “Nature” because it would not pass peer review. On the 

contrary I have seen many of these scientists rejected for publication for that very reason. 

But over and over again I see claims of “clinically proven” or “validated science” or “scientific 

breakthrough” or “as proven by leading scientists” or even “based on science” or “inspired by science” 

(what a disgraceful con!) and basically it’s pretty much a load of rubbish. 

In particular there is enormous interest in aging, and specifically in stopping or even reversing physical 

aging. And yet except for one single product range on the planet, every single product out there is an 

absolute fraud. Except for one single product range, there is NOTHING that can do anything but 

disguise aging or hide aging, raising false hope and ripping off consumers. 

I’ll explain why the business I’ll be recommending in this book is without doubt backed by the most 

high-level, rigorous research possible (over 300 pieces), including publication (over 30 times) in the 

prestigious “Science” Journal, in the next chapter, and how this proof includes strong evidence that we 

can now genetically slow, stop and even reverse physical aging, so that people can truly look, feel, and 

perform younger, longer. 
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What do you think happens to a multi-trillion-dollar market where all people have at the moment is 

false hope, when a new range of products enters the fray which is actually able to deliver? 

Can you spell “monopoly”? 

Can you spell “obsolete competition”? 

Can you spell “hypergrowth”? 

Can you spell “a million dollars a month on 4 hours a week”? 
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BABY STEP NO 1 

$5000-a-Month in 6 Months 
 

Chapter 3: So What Is This True Scientific Breakthrough? 

This is a breakthrough that relates to genes and aging, a breakthrough which only 1 company on the 

planet has access to for the simple fact that it is their breakthrough. 

In 2003 it was announced that mapping of the human genome (our DNA) had been completed, but in 

fact much more was to be done and comprehensive completion was achieved only in 2008.  

Meantime, starting in the early 80’s, 2 highly-respected companies were vitally engaged in finding ways 

to quite literally turn back the clock on aging. They were both engaged in projects that were completely 

unique, and remain unsurpassed to this day. In fact as you read on you will see they are unsurpassable. 

Over a 30-year period, one of these companies bred 2 large groups of Rhesus monkeys (because they 

have over 93% of their genes in common with us) and simply observed them as they went about their 

lives, playing, breeding, living healthy lives.  

One of the groups was allowed to eat whatever they wanted, while the other was provided with “calorie 

restriction” and fed a limited but nutritious diet. When all the “eat what you want” monkeys had died of 

old age, the calorie-restricted monkeys were not only living way past the known lifetime, but were still 

young, vital, and healthy, with none of the age-related disorders like dementia, arthritis, and some forms 

of cancer associated with aging. This research sent a ripple through the scientific community and hit 

every newspaper in the world. It was also published in “Science” journal, arguably the single most 

respected scientific journal on the planet. 

But of course if all we learned from this is that it is better to starve your way through life, I don’t think 

we’d have many takers! 

What marks out this research as so unique, and so groundbreaking, is that they did what no other 

researcher in the world has ever done. They kept a comprehensive 30-year data base record of the 

complete DNA of every tissue and organ of every single monkey, at every single stage of life, from the 
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womb to the tomb, so that they could precisely identify the most minute differences in gene behavior 

between genes that still behaved “young” and genes that were behaving “old”, on a gene by gene basis. 

This research can quite rightfully be regarded as the “Rosetta Stone” of youthfulness, or the “Fountain 

of Youth” because along with a map of the genes throughout whole lifetimes, they also developed new 

diagnostic technology which enabled them to examine the entire genome simultaneously. 

They not only discovered that around 6,500 of our 25,000 genes “misbehave” as we age, but they also 

discovered how to find any gene or any group of genes that they wished. Contrast this with other labs 

that can only work with a few genes at a time, and have no way of quickly finding particular genes or 

groups of genes. 

But it’s all very well to have this crucial information. What was needed now was a way to impact on 

those “old” genes so that we could get them to behave young again, without starving people. 

Enter company number 2, who had been working on this issue for almost 30 years also. They had as 

their mission the discovery of the “Fountain of Youth” and in fact their logo is that very symbol. Over a 

30-year period they had accumulated a massive data base of natural ingredients which they knew 

achieved more youthful skin, literally growing biologically younger faces. 

They had also already completed vital research with teams at various universities such as Stanford, 

Harvard, Purdue, Brigham Young, Yale, Shanghai, Beijing, and many others, such was the significance 

of their work. They had already demonstrated that they could reverse the age of even aged DNA. 

The marriage of these 2 companies was the perfect storm waiting to happen, and that is exactly what 

occurred in 2009, and was formalized with an $11 million buy-out in 2011. 

Together these companies have published hundreds of research papers in prestigious journals such as 

“Science”, and in fact every year their research is cited by countless hundreds of other scientists around 

the world who are attempting to follow in their direction. 

Their landmark study showing that a proprietary formulation of Cordyceps mushroom known as CS-4 

could effectively extend life, and eliminate or delay age-related disorders such as Alzheimer’s, age-
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related arthritis, coronary disease, and age-related cancers, was also peer-reviewed and published in 

“Science”. 

What Does This Mean for Us? 

Commercialisation of this research has barely begun, but already we have access to products that can 

reverse aging naturally and genetically and which have the highest level of scientific proof possible. 

In future years (as early as 2013) we will have products which return a youthful metabolic rate and 

make it impossible to hold excess weight (with no rebound as in diets or exercise plans), and which also 

achieve significant healthy extended longevity, followed later by products which reverse loss of sight 

due to age, and loss of hearing due to age, and many, many more. There are product roll-outs planned 

for the next 15 years which our esteemed scientists tell us we simply will not believe. 

These products quite literally make every other anti-aging product in the world obsolete, and no-one can 

catch up because they are at least 30 years behind. 

Those products which we already have are remarkable, life-changing products, even this early in the 

roll-out. We have products that grow genetically younger faces, genetically younger skin, tissue and 

muscles, that get rid of cellulite and sags and bags, that re-grow hair, and that return youthful energy 

and strength. 

These are products that people become excitedly addicted to. After all, who would deliberately choose 

to grow back their wrinkles, or lose their zest and energy for life? Who would choose to go from being 

mentally sharp, back to fuzzy and confused? 

And the beauty is that these products are priced the same or less than people are already paying. Can 

you see why analysts are saying that this company will grow from $1.7 billion turnover, into the 

hundreds of billions in the next 4 years? Can you see why this company’s share price has increased 

more than 540% over the last 2 years, growing wildly even during the GFC? Can you see why this 

highly-respected and publicly-traded company openly claims that they will create over 2,500 

millionaires in the next 4 years? 
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Be Very Careful You Don’t Get Stuck on a “Lotions and Potions” Attitude 

Honestly, do I sound like the “Avon Lady” so far?! 

Apart from that attitude doing a complete disservice to the enormity and significance of this scientific 

breakthrough, thinking that you can take full advantage of the massive growth phase ahead by hawking 

product is TOTALLY AND UTTERLY WRONG. 

Do you think Richard Branson made his money by personally selling plane tickets one at a time to his 

customers? Did he undertake air hosting duties or did he act like a CEO right from the start? 

I told you this is not a small business, so straight away you must think and act like a big business owner, 

and that is an entirely different mindset, and an entirely different set of behaviours and strategies. 

Believe me, you will find customers everywhere – there is absolutely no challenge in finding customers. 

What you want to do is to identify quality distribution channels, led by people qualified to do so. If you 

don’t see yourself as a leader, or as someone prepared to take up leadership, then this business is not for 

you. 

One of the things a potential CEO does is to eliminate risk by checking the facts, in a process called due 

diligence. That’s what the next chapter is about. 
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BABY STEP NO 1 

$5000-a-Month in 6 Months 

 

Chapter 4: Playing it Smart - The Process of Due Diligence 

Due diligence is the name given to a process that involves researching and assessing a possible 

business choice. It’s not necessary to be a business analyst in order to do these basic steps. And in fact 

most business analysts or accountants do not do these important checks. 

Crucial to your success is picking the right company, because just any old company will not cut it. 

Following is a list of simple due diligence items that should always be carefully checked but almost 

never are. By stepping through these we will avoid gullibility and error. 

This means developing a level of sophistication particularly when it comes to checking out scientific 

claims, because I can tell you that there are the most ridiculous, obscene, claims being made out there 

by traditional businesses, and by network marketing businesses alike, especially in the area of health 

and beauty, and even more especially in the area of anti-aging. There are companies that are obsolete, 

but are desperately trying to hang onto market share by attempting to trick you into thinking they, too, 

have a genuine anti-aging product, or a genuine weight loss product. 

The following will help to protect you against being taken for a ride, as a business owner or as a 

consumer, and will help you to understand just how remarkable this particular opportunity is. 

 

The 14 Steps of Due Diligence 

 

Due Diligence Step 1 – You need to have a product or products which many people strongly desire, 

which is not available any other way or anywhere else, and which is affordable and competitively 

priced. 
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The rocketing, record sales which we are enjoying is proof of market and the fact that there is a +70% 

customer retention rate is quite extraordinary. This unique sales record, especially when competitor’s 

sales are falling, is what has driven the share price 540% in the last 2 years, outperforming both Google 

and Apple. 

Certainly the products cannot be acquired any other way but through this company and you can see for 

yourself that the pricing is more than competitive. Facial treatments which cost $120-150 in a salon can 

be done more effectively at home for $10. Body treatments which cost $thousands can be done for just 

over $3.50, with a superior result. 

A supplement which re-sets performance of genes controlling mitochondrial function, leading to 

dramatically noticeable increases in energy, strength, and cognitive function (and is backed up by 

rigorous clinical trials using gene chips to provide the most accurate measurement possible) costs less 

than ineffective supplements which people are already using. 

There are no other products on the planet which allow people to become genetically younger, enjoying 

youthful looks, energy, and performance. 

 

Due Diligence Step 2 – Again regarding products, there must be proof of any claims 

It’s so difficult for the man in the street, without the benefit of skills in business analysis or critical 

thinking, and without knowledge of how to assess so-called scientific data, to make an informed 

decision. 

The health and wellness industry is awash with claims that are merely vague inferences, or are backed 

up by invalid or low-grade scientific references, or aren’t backed by anything at all. One slimming 

product had a scientific study that was done in a third-world country by fairly unknown academics - this 

type of "study" is rampant but absolutely meaningless. Don't join a business in this industry unless there 

are rigorous 3rd-party studies by scientists who are regarded as being at the top of their field and are 

associated with world-respected universities or laboratories. 
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I often get sent requests by people to check out the science behind their product. They’re invariably as 

pleased as punch to be able to sock it to a big-mouth like me by showing me that they do too have 

proper scientific evidence for the claims made for their products. If that’s you please don’t bother – 

invariably I find these so-called studies full of potholes that a 4th-year science student would spot a mile 

off, packed with conclusions that are not in any way supported by the very data they quote, run by 

scientists who are about as far from the head of their field as you could imagine, and certainly not 

major, randomised, double-blind, controlled, cross-over studies designed, run and analysed by people 

qualified to do so. 

Even worse, they offer bucket loads of testimonials as if this were some kind of proof. This is absolutely 

not proof because for every person who claims a benefit, there could be thousands of people who've 

gained nothing. As an example, look at the credence that hypnosis has as a quit smoking strategy. 

Almost everyone knows someone who knows someone who's quit smoking after hypnosis. However if 

you keep records of large numbers of people who've tried hypnosis to quit smoking (as did the famous 

Mayo Clinic) you'll see that less than 1% succeed. That's a lower rate than people who try to quit 

simply by going "cold turkey". 

In contrast, as I described in chapter 3, the scientific basis for our products is the most rigorous possible, 

led by hundreds of PhD scientists (75 on staff and hundreds in universities and laboratories with whom 

we collaborate), many of whom are luminaries in their respective fields, put through the toughest peer-

review possible, and published in the most prestigious journals on the planet. 

This is an opportunity you can be enormously proud to be associated with. 

 

Due Diligence Step 3 – Don’t let them “nickel and dime” you 

I often see companies with products or services that merely deliver a few cents or a few dollars per 

transaction, per person (almost all the phone companies do this). This means that you need to find 

hundreds or thousands of customers before you break even. If you can’t show your prospective 

downline how to make good money quickly, why would anyone look twice at your company? 



©2012 – Christine Sutherland & The Lifeworks Group Pty Ltd 

 

Phone: +61.8.9246 1977 Page 22 

Email: info@lifeworks-group.com.au 

Web: www.2-percenters.com  

Sure they’ll tell you that you need to build a big team in order to get LEVERAGE that will multiply 

those cents into hundreds or thousands of dollars. Why not combine this principle of leverage with a 

decent amount of income per transaction? Don’t settle for a few cents or dollars per transaction because 

you don’t have to! 

Our company makes sure that the flow of income is substantial even for beginners. I always have a 

minimum goal for new business owners of at least $2,000 in month 1, $10,000 within 6 months, and 

$20-30,000 within 12 months. I fully expect that what is going to roll out in 2013 will blow those 

figures out of the water. 

 

Due Diligence Step 4 – Don’t stock big inventories or do monthly orders of stuff you don’t need! 

I’m always horrified when people show me companies which require people to carry large stocks, or to 

purchase advance orders of stock they don’t personally need. Some time ago a dear colleague asked me 

to review an opportunity he was assessing. There were several things wrong, but a key fault was that 

they required him to purchase over $300 of stock per month which he was expected to onsell. 

In some businesses that wouldn’t be such a big problem but this one was in a competitive market where 

people could already get an equivalent product cheaper. He had to find 150 new customers (whom he 

would personally deliver to) or a regular retailer (whom he would also personally deliver to) who would 

put it on the shelf at a wholesale price higher than they were already selling other product at retail. 

It was total madness. 

There are people all over the world right now who have mountains of “stuff” laying around in garages 

and attics gathering dust, because these items are basically unsaleable. They can’t even give it away. 

This will never happen in this company (unless people disregard advice). Falsely creating sales volume 

by buying stock is just crazy and is totally unnecessary. Buy only what you need because you yourself 

WANT IT. 
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Due Diligence Step 5 – Don’t get involved in businesses where you’re running around delivering to 

customers 

This is another of my pet hates and I regard it as completely unprofessional of the company to require 

its distributors to do this. In fact I get angry when I see competent business builders have their time 

wasted in this way, let alone being dumped with the delivery costs which the company should be 

handling! 

Make sure that from day 1 of your business, you are building leverage, NOT creating a job for yourself. 

The question you need to ask yourself is “who’s going to do this after I’m gone?” If the answer is “no-

one” then you don’t have a business. 

In this company you do not handle cash and you do not do deliveries. The company takes care of all of 

that for you, as well as providing a whole division to give product support. 

Due Diligence Step 6 - The product/s should be immune to technological change  

Do you remember when we used to take our camera film to the corner photo lab to be processed? And 

then digital cameras came in and the corner photo labs died a fast death? Do you know that people were 

still buying photo development franchises (often with the OK of their accountant or business advisor) 

even as Kodak went belly up? They just weren’t looking at industry trends and got totally blindsided by 

technological change. 

We can never be totally sure with technology whether something is going to last, or whether a company 

is going to stay at the forefront and therefore survive and thrive. If the product/s carry strong patents and 

it would appear that no-one can duplicate or improve on it, then you’re onto a winner. 

If it’s communication technology for instance and you can see that pretty soon it’s probably going to be 

free or almost free and offered all over the place, then you sure wouldn’t base a business on it! 

Example 1 – Video Phones: there is a technology company which has as its showpiece some video 

phone technology. But the fact is that even right now people can do free video calling with their mobile 

phone, anywhere in the world, including conference video calls. We even have internet-enabled 
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televisions that can replace the home phone altogether. This company is a slow-motion train wreck and 

yet to this day people are still flocking to it! 

Example 2 - Video Email Facility: another company offers video email facility, quoting studies that 

show increased open rates and increased response rates on video emails. Anyone can already send video 

emails FOR FREE if they know the simple method, and as more people become technologically savvy, 

this is a service that will soon be NOT ONLY completely free but probably a simple add-on for 

Outlook or some such. But of course they’re signing up heaps of new people who are completely 

unaware that their business will soon be obsolete. 

I’ve got a lovely old business friend who has basically chucked in her interior design business to devote 

the last years of her working life to this dud business. I’ve tried to point out that people can already send 

video emails for free but she’s so financially and emotionally trapped that she can’t listen. 

And by the way, the only independent studies I’ve seen about video mails were about how intrusive 

people found them. If I got 100 video emails in my inbox I’d be putting the whole box through another 

layer of filtering to block them out. 

If you read chapter 3 of this book you’d see that we ARE the technological change that has made other 

companies obsolete overnight. Chief Scientific Officer Dr Joe Chang says they are “dead on arrival”, 

because no-one can catch up with the 30 years we have on them. 

And in 30 years, when they’ve finally been able to collect the data that we have, we will be another 30 

years in front because of our commitment to ongoing research and innovation. 

This is a commitment so big that we’ve just invested hundreds of millions of dollars building research 

facilities in the USA and China. And keep in mind that we paid cash – we’ve done this completely debt 

free. 
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Due Diligence Step 7- There should be a flow of consumables via automatic monthly delivery that 

pretty much every customer ravenously WANTS 

One of the biggest complaints about network marketing is that there is no genuine consumer market 

because the only people who buy and use the products are the distributors. In many cases this is 

absolutely true so I’m the last person who would debate or criticize that complaint. 

Now please excuse me while I shout for a moment … 

THERE ABSOLUTELY MUST BE A PROVEN CONSUMER MARKET FOR THE PRODUCT, 

AND THAT MARKET MUST HAVE DEMONSTRATED THAT PEOPLE ARE BUYING AGAIN 

AND AGAIN BECAUSE THEY RAMPANTLY DESIRE THAT PRODUCT NOT BECAUSE THEY 

HAVE TO BE REMINDED OR PRESSURED INTO IT. END ... OF ... STORY. 

Also, if you have to constantly find new clients, instead of having clients that buy and buy again 

automatically, then it will be a struggle. There’s no leverage in that. By having products that people 

really WANT regularly, and which attract a significant discount and other rewards by being on auto-

ship, you’ll ensure continuity of that income stream, as well as eventually a huge raft of customers who 

rave about your products to others and literally act as your happy sales team! 

In addition you’ll be able to attract the highest-quality professionals as business owners in your 

downline, because it’s so obvious to them that this is a business that is strong and sustainable. 

If you will get this right, you’ll quickly build a global business because as people refer to others, that 

will include friends and contacts all around the world. Brenda will know someone in Sydney, who will 

know someone in Jersey, who will know someone in Cape Town, who will know someone in New 

York, and so on and so on. This kind of news spreads fast, and this is exactly why word of mouth beats 

advertising, and also beats anything you can do on the internet, for example. 

Our company actually uses auto-ship to build customer loyalty and retention, and increase sales at the 

same time, by not only discounting auto-ship over standard purchases, but by giving back a massive 

rebate in free products of the consumer’s choice. This leads to consumers’ trialling products they 
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otherwise would not have experienced, and liking these so much that they add them to their future 

orders.  

Who gets the benefit? The company, the business owner who found the customer in the first place, and 

the customer! Now that’s smart! 

Now here are two examples of a home business where there is no significant flow of consumables and 

which in my opinion no-one in their right mind would consider to be a viable way to create leveraged 

residual income: 

Water filters – some of these cost thousands, so not only do you need to be a humdinger of a sales 

person to sell these (they sure don’t sell themselves, no matter what the smarmy rep says) but once sold 

that’s it. There’s no monthly flow of consumables that the person is desperate to get their hands on 

every month. If they do have to replace anything, it’s a drag and a burden, and just one more reason to 

chuck the darned filter and go back to tap water, or to get that new refrigerator that comes with a built-

in filter.  

Thermomix – I actually hate naming this one because there’s no way I’d slag off at this device. No-one 

could possibly dispute that it’s an incredible and amazing device for any cook, from the home kitchen to 

a top restaurant. The problem is that it’s a very expensive, one-off sale, with zero or negligible monthly 

consumables. You’re constantly having to find new customers, and so is everyone else. This is not the 

way to build an enduring business that will take care of you in your retirement.  

 

Due Diligence Step 8 - The age of the company is a good indication that it’ll be around for a while 

yet! 

You might be surprised to know that thousands of new network marketing companies start up every 

year, and thousands die. The younger a company is, the less of a track record it has, and the more risk 

you are taking on. 

This doesn’t mean that all young companies should be avoided, or that all old companies are a good 

choice, but it’s an indication. If you’re in your 20’s and have got time to get it wrong, and enjoy a bit of 
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a gamble, you can afford to take more risk. If you’re 30’s or above, you should more likely stick to solid 

companies that have exceptional track records. 

I’ve known of highly-skilled distributors who’ve spent months or even years building up a very 

lucrative home business, only to have the parent company collapse and the products disappear, along 

with their monthly cheque. Don’t invest your time or your energy in something that is unlikely to go the 

distance. 

Our company is 29 years old this year and has not only weathered economic ups and downs, but has 

thrived, being named as one of the fastest-growing companies in the USA even during the Global 

Financial Crisis. It has never been a single day late in paying commissions, nor had a single commission 

payment bounce, in those whole 29 years. 

It’s the only company in history to undergo hypergrowth ($4 million to $500 million in 2 years) debt 

free. 

Its share price on the main board of the New York Stock Exchange has increased over 540% in the last 

2 years, outperforming both Google and Apple. 

It has a coveted Dun and Bradstreet credit ranking of  5A-1, and has held that for 19 years straight. 

It has been judged by Forbes as one of the top 100 “Most Trustworthy” companies in the mid-cap 

range, coming in at number 4. 

I could go on, because there’s a lot more to brag about, but you get the picture? 

 

Due Diligence Step 9 – The founders and chief executives should be people of excellent repute 

This may surprise you but there is a strong prevalence of business failure, lousy ethics, and even 

criminality in this industry mainly because it’s seen by some people as a “get rich quick” scenario. It 

attracts the worst of people as well as the very best of people. 
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Check carefully that you are joining a company led by the best of people. Find out who are the founders 

and the key executives, as well as the leading scientists both on staff and on the scientific advisory 

board. Google their names along with the words: scam, crime, problem, complaint, court case, etc, to 

dig all the dirt you can. 

I did this when a colleague tried to sell me on a company selling a bogus “energy bracelet” and 

discovered that the founder had lied about his credentials (he didn’t actually have any), that an “award” 

he’d been given was from a colleague, that a patent he claimed to have in fact had been rejected by the 

patent office (I saw a signed copy of the rejection letter), that the one and only “scientist” on the team 

was a discredited doctor currently being investigated for distributing controlled substances, and that the 

only other “doctor” was a chiropractor whose only association with a university was as a track team 

coach. Did my friend want to know about this stuff? No way, he flatly refused to believe it! 

Please be very skeptical, but at the same time recognise that not all complaints or criticisms are valid. 

All big companies, including the biggest and most respected companies in the world today, have 

skeletons in the closet, like past and existing legal cases for instance. You can’t achieve without 

stepping on toes, and business generally (not just network marketing) was once pretty “wild west”. And 

remember that human beings work in all companies, and human beings can and do make mistakes, and 

can and do make poor judgement calls also. Everyone is working toward higher levels of 

professionalism and ethics, in businesses of all kinds, traditional and non-traditional alike. 

Also there are a lot of disgruntled people out there who have failed not because of a company or 

product, but because they took wrong advice or simply didn’t have the personal and professional 

qualities necessary for success. I’ve seen some pretty hateful stuff written by highly-qualified people 

whom I otherwise like and admire – even at that level people can seek to place blame elsewhere. 

You may also find some false or mischievous complaints planted in various forums, such as a 

completely harmless product somehow doing damage. One which I saw some months ago discussed a 

piece of equipment used in facial treatments and the claim was that it resulted in a burn. I won’t go into 

the detail here because I don’t want to identify the product, but I can tell you it is physically impossible 

for that product to create a burn, even if it were duct-taped to your face for a year. 
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The founders and chief executives of our company are highly regarded in the local and global 

communities, and consistently win local and international awards for scientific innovation, 

philanthropic activities, and operational excellence. 

I’ve been fortunate enough to personally meet many of them, here in Australia and also at headquarters 

in Provo, Utah. When I think about my experience of those people, and the impact they had on me, I 

always feel a little emotional because as well as being very human and funloving, they inspire me to 

strive for higher personal and professional standards. They are outstanding in every way you could 

imagine. 

 

Due Diligence Step 10 – The team you are joining matters almost as much as the company you are 

joining 

You can pretty well sum up the team you are joining by the calibre of the person who has presented the 

opportunity to you. They may be new, and may not have developed much expertise or have a track 

record, but even if that’s the case they should be able to point out those individuals who form the team, 

and those who lead the team, so that you can access the solid guidance, training, and personal support to 

back you every step of the way and assure your success. 

If you’re talking to someone who can’t at least get you on the phone or on Skype with a successful team 

member who is also keen to work personally with you, this is probably not an indication that you’re 

joining a quality team. Successful teams are successful because they’re doing it right and it makes sense 

to stick with winners. 

And success is not an individual pursuit. Success is a team effort. 

Let me tell you what happens when a new business owner starts to work with me. The first thing we do 

is synchronise our diaries so that we can accurately map out the times we both have free. Then we role 

play a simple telephone call that they will make to approved colleagues/contacts that ends with “so is 

that something you’d want to find out a bit more about or would you rather leave it?” 
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Then they hand the phone to me, and I have a friendly chat to discover whether their contact is qualified 

and whether or not to make an appointment to continue the conversation. 

I do that until we have 5 appointments, and I run those appointments while my new business person 

observes. Then we choose 1 of those 5 new business owners whom we will work with together to build 

their business 6 levels deep in 30 days. 

By the time we’ve done this, my new business owner is a true expert, able to repeat this simple process 

infinitely, to build his/her business as big as they choose. 

And nowhere in this is there any “selling”. I don’t want customers or business owners who have to be 

“sold”. There’s just no point. I want people who are as excited about the breakthrough and the business 

as I am, and whom I feel proud and happy to work with.  I want people who are deadly purposeful about 

achieving the things that are important to them. I teach my new business owners to accept no less. 

 

Due Diligence Step 11 – Financial strength of the company 

Being debt free isn’t everything, but if a company is genuinely debt free and asset rich, and can 

demonstrate increasing sales, especially if it’s publicly traded (so that its finances are transparent) and if 

it has an excellent credit ranking, then it’s probably a company that has tremendous financial strength. 

The worse the economy is, the more important that the company’s financial strength is unassailable. 

Right now for example, you really want to go with a company that is as close to debt free as possible. 

Hop onto the stock exchange web site and check out what analysts are saying, as well as checking out 

the stock charts. You can also use Yahoo! Finance to do comparative stock charts and see how your 

company stacks up against competitors. 

Be aware that technological change can make these charts irrelevant overnight – you still have to know 

your industry, the direction it’s taking, and what developments are in the wings. For instance in the 500 

billion-dollar-a-year weight loss industry there is a company that’s highly successful on the back of its 

weight loss product (which incidentally, objective 3rd-party studies show is no better than placebo) 
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and its shares are doing very well. However in 2013 we’ll be launching a product that will work with 

gene expression to make it generally impossible to gain or retain additional weight. It will be cheaper 

than what’s currently available, and it will provide real and substantial weight control for the first time 

in history. That is called a game changer and that’s the kind of thing you need to be looking out for in 

order to be confident that this company will stay financially strong. 

 

Due Diligence Step 12 – Physical location of the company 

It should go without saying that if a company does not have a headquarters at a known physical 

location, with contact details readily available, then don’t even give it a second glance. That type of 

business can and has disappeared overnight leaving many thousands of people in the lurch.  

Likewise your emails or phone calls should be returned very promptly, including those requesting 

refunds! 

Check the physical location and make sure it’s real and substantial, not just a garage at someone’s 

house. 

There is a very successful scam doing the rounds right now that claims to be founded by people who’ve 

“made millions” blah blah blah, "gurus" blah blah blah (you know the drill). Yet their physical address 

is a motorcycle shop. Aaaarrrrgggghhhh! 

In contrast we have headquarters in each country we trade in, with the home office in Provo, Utah. It is 

in Provo, and also in Shanghai (China) that we have invested hundreds of millions of dollars (paid for in 

cash) for a massive expansion of research, manufacturing and administrative facilities to get ready for 

imminent hypergrowth. This massive expansion is well underway and on schedule for completion in 

2013. 

Company officers are readily accessible and encourage your frequent contact to aid you to build your 

business. They also travel around the world to personally visit us and provide valuable expertise and 
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support. 

 

Due Diligence Step 13 – The money must keep coming even long after you’ve retired 

There are only a handful of companies where the business you build is an actual asset which you own, 

which continues to deliver high residual income even after your death, so that your children and 

grandchildren can benefit, and which you can sell, put a manager in, or even borrow money on. 

When you stop working in our company, the company is still working for you. The goal is to help you 

to build an enduring, sustainable, independent organization that will keep pouring money into your bank 

account long after you have retired, and which will create true generational wealth for your family. 

 

Due Diligence Step 14 - The compensation plan 

I put this one last because it’s possibly the least important, despite what you’ll be told. If everything 

else is right, the compensation plan barely registers on the scale of significance. 

In any case most compensation plans are extremely complex and for good reason, because if there is a 

strategic error in the compensation plan it will lead to activities that don’t promote sustainability or 

growth. For instance compensation plans that pay for recruitment tend to lead to failure. Essentially, 

commissions should be paid only when product is purchased. 

If you avoid starting with the company until you understand the compensation plan, you will never join, 

because you will not “get” it until you experience it. That’s why the top companies often won’t get into 

any great detail until you join, and include that in the training process of new people. 

As you get to know and understand our compensation plan better, you’ll see just how exquisitely 

intelligent and strategic it is when it comes to encouraging the exact activities that lead to the most 

success for the business owners. 

The whole purpose of the plan is to encourage the formation of strong, independent and sustainable 

businesses, and the people who are successful in guiding and mentoring others to “break away” will be 
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those that enjoy the highest levels of financial reward, not only now, but long after retirement, because 

what they’ve created is self-sustaining. You actually WANT teams breaking away from you! 

If you’re building something where you need to keep “changing nappies” in order to keep things going, 

that is really not a sustainable business. 

So this “breakaway” feature of our compensation plan is a sign that the company is financially 

rewarding the actions required to build in sustainability. A company which does that is a company 

which intends to be here for the long haul. 
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Chapter 5: What Will You Need to Do to Be Successful? 

First up, although in time you’ll want to be an expert on the products, and of course you’ll want to learn 

much more about the science, your initial attention needs to go into learning exactly what is the 

duplication model used by the business and get money pouring in. You’ve got to understand the 

business first and get cracking with my help. Do you think Richard Branson had to learn how to fly a 

plane, or how to be an air hostess, before he built Virgin? You must think like a business owner, not 

like an employee or sales person. 

First up I will help you set your financial goals for the business to ensure they’re realistic, and together 

we'll determine how much time can be devoted and when. Then I’ll show you how easy it is to get 

appointments with people who have an almost 100% probability of wanting to do what you are doing. 

This will NEVER mean pressuring people or trying to convince them to look at your products or 

business. Please RUN from any company that teaches pressure tactics because people who join you 

under pressure WILL NOT STAY. They will not remain customers, and they will not remain as 

business builders, because they have not joined of their own free will, and do not have any commitment. 

Be fussy about whom you accept as a customer, or as a downline business builder, and you will build 

strongly and sustainably. Don’t give family and friends a hard time about joining you because all that 

will achieve is resentment or worse. Of course you’ll want people close to you to know what you’re 

doing, but don’t speak with them until you’ve met with your sponsor to learn how. 

It’s so easy to sound like you have an expectation that they’ll buy from you and that’s the last thing you 

want to imply. As I said above, NEVER put pressure on people, even accidentally. 

Also never think that you can rescue people in need. Almost everyone has at least one much-loved 

family member or friend who is struggling financially and whom we would love to assist out of that 

situation. Please, if they don’t see the value for themselves, just leave it there. Any other course of 
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action will only end in awkwardness and possibly pain. You must realise that some people do not wish 

to be saved from their choices. 

Thanks to Skype, regardless of where you live in Australia or the world, you and I can work together 

very effectively. 

Becoming a Leader 

A unique quality of people who make a great deal of money, regardless of how they do that, is that they 

are leaders. This is because success is not a solo effort, but a team effort. Lance Armstrong, 7-time 

consecutive winner of the Tour de France, wrote a book called “It’s Not about the Bike” in which he 

stressed the importance of a team approach. 

So a leader works personally with others to help them in turn achieve their own goals and dreams. A 

leader also leads ---- by example.  

As a leader, you will be the “CEO” of your own organization, and your focus will be building strong, 

independent teams of people who in turn will build strong and enduring distribution networks for the 

massively-popular products which we offer. 

This is as far away from “selling” or “the Avon lady” as you could possibly get. This is why so many 

talented, high-level professionals are moving into our opportunity. It simply has so much to offer in 

terms of both personal and professional satisfaction. 

This chapter has really been about what you need to DO to be successful. Read onto the next chapter to 

get an understanding of what you need to BE in order to be successful. 

I am always willing to talk to people who believe they have the personal and professional qualities 

necessary to succeed, or who are 100% committed to attaining these, and who are 100% open to 

learning. 
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Chapter 6: What Personal and Professional Qualities are Required? 

First up you need to be a pleasant, courteous person, with an optimistic outlook on life and a love of 

learning, who genuinely likes people. If any of these things are missing, you will struggle. If you have 

these things in bucket loads, you have the foundation to move forward very strongly. 

You don’t need to be an extrovert, but you will struggle if you’re a hermit. 

You need to be prepared to be a leader, or to grow into leadership. 

In my search for business partners, from the moment a potential partner contacts me, I’m assessing 

whether these qualities are present. I appreciate skepticism, but I don’t accept rudeness. I appreciate that 

someone may not be able to meet an appointment time because life can intervene with the best of 

intentions. But I don’t accept zero notice of postponement, and anyone who is cavalier about my time, 

or who “forgets” an appointment and doesn’t have the good grace to apologise (it does happen) is 

automatically disqualified. 

Think about it. If you were selecting a business partner whom you’d be working with and contributing 

the very best of your expertise, and also your heart and soul, would you prefer to work with pleasant 

people who would behave courteously toward you, or would you prefer blunt, cold, thoughtless, 

disrespectful or rude people? This qualification process just makes good sense. 

Only recently I was approached by a guy who had run a multi-million-dollar family business, had 

worked extensively in sales and negotiation, and who also had a degree in micro-biology and genetics. 

However it became clear why he was kicked out of the family business. Each time I rang him (around 9 

am) I clearly had woken him. Each time he had “forgotten” his appointment. I told him, as 

diplomatically as possible, that this business was not for him. 
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Contrast this with “Sarah” a hairdresser who had a strong desire to work for herself, bright and energetic 

but with no business experience. Sarah turned up for every appointment on time. Although she’d never 

been academically inclined, she worked to absorb as much information as she possibly could. If you 

looked up the word “reliable” in the dictionary, it would say “Sarah”. I knew I’d be in for a lot of work 

taking on Sarah, but I also knew it would pay off for her and for me. 

Since then Sarah has become a leader in every sense of the word. She has expert product knowledge, 

and her marketing and people management smarts are spine-tinglingly good. She’s progressed from 

being terrified of speaking in front of groups, to someone who loves sharing her knowledge and 

expertise even with the largest audience. She has authority, and she’s an incredibly valuable, respected, 

and much-loved leader in our team. 

Whom would YOU rather work with? 

Professionally, it helps to have a strong business background, so that you have a sound understanding of 

business principles, and can behave professionally when networking with peers. It is your business 

networking, online and offline, that will deliver the most, and best quality, referrals of customers and 

potential downline business owners. It’s very easy for an amateur to come across badly, even after 

extensive coaching, and this is why I've chosen to work primarily with people who already have the 

qualities necessary. 

This doesn’t mean that “green”, inexperienced people can’t succeed. Just as with Sarah, I’ve seen all 

kinds of people succeed in this business, and just like “Mr Sleepyhead” I’ve seen all kinds fail. The 

underlying qualities that people need to have are a strong reason to succeed (because otherwise they 

won’t have the resilience to see it through) and a 100% commitment to keeping on learning and 

developing. I would take a school dropout with zero skills, who has those qualities, over a top CEO 

without them, any day. 

I recommend the free book “Strategic Networking Payoff” which you can get at 

www.speedbusinessnetworking.com as essential reading when it comes to smart, professional 

networking strategies which will deliver lots of lovely warm leads and provide you with a business 

community of peers also. 
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In addition there is a rich array of learning tools, online and offline, for you to take advantage of. In 

general these are completely free and in fact I have an absolute hatred of companies that include these 

types of learning materials as “products” that commission is paid on. It’s anathema to me that “forced” 

sales of motivational or learning material masquerades as product, or indeed that there should be any 

kind of coercion to acquire these. 

You’ll find that live events do generally carry a charge because they’re funded by local leaders who 

have to keep ROI in mind and cover their venue and other costs. Generally these are pretty cheap and 

are not run to make a profit, but to help you. 

Attend everything you possibly can, even if you’ve heard it all a million times before. Read, listen, and 

watch everything you can get your hands on and be an avid learner about your company, your products, 

your industry, yourself, and others. And practice, practice, practice. 

I’m a big fan of the work of Tom ‘Big Al’ Schreiter. He teaches brilliant communication/influence 

strategies, and his humorous style makes his training deeply memorable as well as very enjoyable. 

One thing that can get in anyone’s way is fear or doubt, and this especially includes subconscious stuff 

or what maestro Tom Challen calls “junk in the trunk”, the secret stuff that sabotages our best efforts. 

I would like to share with you some really cutting edge techniques that people can use to help defeat 

these saboteurs and set themselves free to achieve more effortlessly. 

So when you’re ready, hop along to the back of the book and check out the resources, which are free. 

All you need to do to get a copy of any or a few of them is to write me a short history of your 

experience with business (good and bad), and what you’re hoping to achieve, and I’ll send you the PDF 

book/s. 
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Chapter 7: How Much Money Can You Make In This Business? 

As you can imagine, this is something that varies enormously from person to person. You might like to 

take a look at our audited, published average earnings of distributors at all levels which are available 

online.  

However keep in mind that what is happening right NOW, and what is about to happen as we move into 

hypergrowth in the next 4 years, will completely re-write those figures. 

Currently it is quite common for people to work 5-15 hours a week and be earning an additional $4-

70,000 per month within the first year (yes, I know, a huge difference, but entirely due to how many 

hours they put in part-time, and how well they stick with the system).  

Once you get there, you’ll have learned enough to find you can grow with enormous ease to pretty 

much any income level you choose. 

What do you need to do to reach the $100,000 level each month? Just work with me to teach 10 people 

to make $10,000. It’s that simple. 

There are 7 billion people in the world. Do you think that together we can find 10 who like you, get 

what this is about? 

 

Why $1Million a Month is Possible 

Late last year we paid out a record 1-month commission to someone who had only been in the business 

for 6 years, of $867,000. Over 20% of that was for a newly-launched product that had only been 

available for 1 week. 
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That record will be blitzed many, many times in the coming 4 years as we create at least an additional 

2,500 millionaires. 

When we get together I’ll show you the figures and the business plan so that you can see this is readily 

and speedily accessible, especially when we consider the 1 billion populations of both China and India. 

One thing you should never do is to compare your income with the income of others. In this business, 

more than perhaps in any other, your income is uniquely related to the quality of the contribution you 

make. Some people learn fast, some people learn slowly, some people start out already great at talking 

to and understanding others, some people take a while to get to that point. Some people have comfort 

zones that mean they need to move more slowly. Some people are comfortable in any zone and there’s 

just nothing whatsoever in their way. 

Definitely do not tell others the amount that you earn! There are sound reasons for this. Firstly it could 

be inferred that this is a “promised” income, and the person you’re sharing this information with may 

form an unrealistic expectation for themselves. You’d be amazed how often I’ve seen that a new person 

will think they should be at the same level as someone who’s been building their business for many 

years. It does happen, but more likely you’ll take the same amount of time as the “average”. 

Secondly, the amount that you earn could be a turnoff for someone used to earning much more, or 

intimidating to someone who’s never earned anything like that. In both cases it could prevent great 

people from joining you and doing incredibly well by any standard. 

Thirdly, comparing your earnings to the earnings of others is one of the most destructive things you can 

do in this business. I’ve seen good people crumble when they look how well one of their peers is doing, 

compared to themselves. Don’t put yourself in that position, and don’t do it to your team. 
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Chapter 8: What Next? 

If you can see the obvious benefits and advantages, it’s worth exploring a little more and asking for a 

face-to-face, telephone or Skype meeting (see contact details at the end of this book). 

Once we’ve had that meeting and you’ve had a chance to explore the company as well as a chance to 

assess whether you feel we could work well together, the next step is usually to purchase at least some 

product so that you have credibility and authority as user. Because you’re choosing the right company, 

this will not be an imposition, but will be products you would purchase anyway because you are 

interested in maintaining your youth, or growing physically younger. 

Initial Investment 

Most companies have some kind of “Business in a Box” product pack which is designed with a great 

deal of experience and intelligence to help you kick start your business strongly and quickly. Typically 

it will carry an exceptional guarantee so that any investment carries little or no risk. In these tough times 

not everyone can kick off their business that way, but generally my advice is that if you can afford this, 

go for it, because it’s a proven faster way to grow. 

I’ve seen that when people begin their business with exposure to a wider range of popular products, they 

operate with a lot more credibility because of that first-hand experience, and other people are therefore a 

lot more attracted to them. These people simply find things move easier and faster. 

Being Discerning 

You need to be aware that an invitation to look at this business doesn’t necessarily mean that you’ll be 

invited to actually join. This is because we know that not everyone will be successful, and we also very 

much appreciate the value of our own time. We work intensively with new business owners, and no-

one wants to invest precious time, energy, commitment, and might I say friendship, in someone who 
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doesn’t exhibit the qualities we know are required for success. The primary things we are looking for 

are a positive attitude, good humour, and a clear willingness to be coached.  If you have those, despite 

any other deficits that may exist, you can trust we’re going to give you every possible assistance on the 

exciting journey we’ll be sharing together. 

In case it sounds as if I’m looking only for paragons of perfection, I assure you this isn’t the case. 

Mistakes are a great way to learn fast! 

Appreciation 

As I’m writing this book, I still give thanks for the continued support of my own multi-million-dollar-

earning sponsor and team who’ve been with me every step of the way and have shared so generously of 

their experience, knowledge and expertise and most certainly allowed me to enjoy a level of personal 

and professional success I could never have dreamed of. They’ve continued to do that even when I’ve 

faltered along the way (as all human beings do!). These days, to be able to share that with others is both 

an honour and a partial repayment of a debt that quite frankly I feel will never be settled because the 

dedication of and support from my sponsor and team simply keeps on coming. 

That’s what can await you also. Shall we find out? You may or may not be suitable for this, but don’t let 

this chance slip away – contact me today and let’s see what the future may hold. 

 

 

* * * * * 
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ADDENDUM 

Fears, Doubts, Junk in the Trunk 

Without doubt, I have seen personal and emotional issues getting in the way of people’s success. This is 

not new-age mumbo jumbo, but plain common sense. For instance if you had a poor self image, that 

could stop people from trusting you or having any confidence in you. That’s just human nature. If you 

had depression your body language would bring people down and they might find it difficult to deal 

with you. If you were a smoker people might find you downright unpleasant to deal with. If you had 

limitations about what you could do, or what you deserved, you could well find yourself sabotaging 

your best efforts. Likewise if you had fears, especially around talking to people, or meeting new people, 

or speaking publicly. 

All this “stuff” can be referred to as “fears, doubts, and junk in the trunk”. 

In my “past life” before I even thought about starting the countdown to my own multi-million dollar 

biotech business, I was a psychotherapist and clinical researcher. I belonged to a rather innovative 

international group of clinicians who were working to develop faster, easier, and more comprehensive 

treatments for mental health disorders and issues such as anxiety, depression, phobias, anger, etc, etc, 

etc. 

This group included a strong contingent who although very smart and ethical people, were not scientific 

in their outlook or approach. Over the years a few of us broke away to continue our own scientifically-

validated research paths and independently arrived at almost exactly the same theoretical bases for 

incredibly-similar treatment methods. We four eventually discovered that we were on the same track, 

and joined forces to name and disseminate this new methodology. 

We called it “BMSA” which is an acronym for “brief, multi-sensory activation”. Put simplistically (and 

the field is anything but simple) we approach psychological problems as conditioned responses which 

may benefit from elimination (referred to as “extinction”). 

Formerly it was believed that these types of conditioned responses were difficult to extinguish. In 

contrast we have shown that conditioned responses depend utterly on uninterrupted replay, and that if 
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we interfere precisely and accurately with that replay, the conditioned response is instantly, and 

permanently, eliminated. 

Of course this therapeutic approach does not include medical issues which can mimic psychological 

issues (eg both menopause and sick euthyroid syndrome can mimic the most severe clinical depression). 

It also does not include essential therapeutic interventions relating to client education including role 

play, and in no way replaces the need to undertake a thorough client history, and gain an understanding 

of the lifestyle issues and relationship dynamics that are at play. 

So here is a word of warning: if your particular issue is severe or complex, rather than seeking to self 

treat, which could in fact be distressing or even harmful, always seek the help of a qualified and 

experienced therapist whom you trust and feel comfortable with. And if your issue is depression or 

anxiety, see your doctor before you step foot inside a psychologist’s office because your “depression” 

may be something else entirely. 

That said, here are some resources that are available free only to readers of this book, and only on two 

conditions: 

 

1.    You need to request the book/s from me by writing to info@lifeworks-group.com.au and giving a 

brief history of your experience with business, and what you’re looking for in a new business. There is a 

limit of 3 books per person. 

 

2.    You need to accept that these books are copyrighted, and that they may not be copied or distributed 

without my express permission. That’s only fair – I spent decades gathering the information and 

experience contained within them and they are mine, and mine alone, to do with as I wish. I want to 

give them to you, but I don’t give permission for them to be given to anyone else. 

So if that’s OK with you, here are the books that I’m offering you: 
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Resolving Depression: This book outlines the varied causes of depression, and also describes 

commonly-used medications. It then describes a non-drug, self-help program which basically steps 

through a treatment study that resulted in a +98% cure rate in 6 days. A full copy of the trial paper is 

included as an addendum. 

 

 

Rapid Self-Help Strategies: This book details 6 specific techniques or strategies for creating extremely 

rapid change such as eliminating a fear/phobia, or eliminating doubt or anxiety. It is very user friendly. 

 

 

How to Become a Non-Smoker: One thing that is very off-putting to potential downline members, 

whether customers or distributors, is the stench of nicotine on the clothing, skin, or breath. This little 

book explains exactly why most quit smoking programs fail, shines a floodlight on the reasons and 

excuses smokers use to keep smoking, and flow-charts a failsafe strategy to become a true non-smoker. 

You won’t be asked to throw out the cigarettes and ashtrays, because that achieves nothing. Instead 

you’ll be “de-linking” those and other triggers to the urge to smoke so that quite simply, they no longer 

affect you. 

 

 

Intimate Partners: Great relationships are the foundation of a successful life. One of the biggest 

relationship killers is a lack of intimacy, and yet people misunderstand what intimacy actually is, and 

lack the knowledge of how to effectively build intimacy. The book includes a very fresh and engaging 

look at Maslow’s Hierarchy in the context of a healthy partnership/family. Written for life partners, of 

course this book nevertheless has implications for relationships of all kinds, from family to the 

workplace. 
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Fat You – Skinny You: In case you didn’t guess, this is a weight loss book, but it’s a weight loss book 

like no other because it seeks to help you “fat-proof” your body. This is quite different to the silly old 

diet and exercise approach to weight loss that we already know does not work. It presents a 7-day 

program (which some people will do in 7 days and some will take longer) to literally make it impossible 

for you to over-eat, make unhelpful food choices, or avoid taking play time. 

 

 

NLP in 10 Days – Master of Communication & Relationships: This book is a complete, step-by-step 

NLP Practitioner Certification Training. Thus it’s entirely practical and encourages integration of key 

NLP principles and strategies into day-to-day life. It honestly exposes the myths and legends of NLP, 

and takes NLP into current-day thinking. 

 

 

Take Your Team to the Top – How to Double Your Sales in 90 Days: This is the “sales” version of 

NLP in 10 Days, and is based around a program I ran in 2004 which resulted in a +530% sales increase 

in 90 days, amongst a hugely diverse group of sales professionals in Perth, Western Australia. 
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Contact Christine Sutherland 

 

 

If you have enjoyed this book, and if you believe you have the qualities that I’m looking for in a 

business partner, then wherever you are in the world I invite you to get in touch so that we can chat to 

discover whether this business can work for you, and whether you and I could work together 

productively. 

You can read a little bit more about me at www.2-percenters.com/about.html.  

By email: info@lifeworks-group.com.au 

 

By landline: +61.8.92461977 (Perth, Western Australia – please check time zones carefully before 

calling) 

 

By mobile: +61.409689741 

 

By Skype: ID lifeworksgroup (please state your reason for connecting via Skype – due to spamming I 

now have a policy of declining contact requests that don’t include a valid reason for wanting to chat) 

If you prefer a less direct first contact, you can leave your details at www.2-percenters.com by filling 

in the form on that page. 


